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Trainer/assessor guide

BSBMKG506
Plan market research

Welcome to this unit of study

This unit describes the skills and knowledge required to
plan market research by identifying market research

needs, defining market research objectives, identifying data
gathering approaches and developing a market research
plan.

It applies to individuals in a non-market research
organisation who conduct market research planning at a
managerial level.

It may be undertaken as:

»» part of a formal qualification nationally recognised
through the Australian Qualifications Framework (AQF)

»» astand alone unit

»» part of a formal skill set

© smallprint owns all copyright on its products as detailed in the Copyright Act 1968.
It does not issue licenses for reproduction of this material.



Contents

AbOUL this trainer/ass@SSOr SUIE ........occevieeiriieeirrieeireeetrreeteeest e te et ssees e e seses e seessessaesssessassesssesseessessensnessansnes 4
LEAINING FESOUICE.......eiieiiiieieiteete et et e et st e e st st e s et s et e st e s e st e e e e s sat s b e s ea e e e at e e st e e ate s s e s ent e s s e e st esssasntesanesstasnnesssasensess 5
Topic 1: Identify Market reSEarch NEEAS .........cviviiiirireetr ettt sttt be s sesbesbeneen 5
The role of MArket rE@SEAICN .......ccciiiiic ettt 5
Contribution Of MArket rESEAICH .....o.ci ittt sttt st 9
Documentation that will help determine research NEEAS.........ccvivieiririnienereeee e 14
Consulting others to determine reSEarCh NEEAS ........ocvireieirirenieere ettt be e s 19
Document the market reSearch NEEAS ........cocciviiiviriniii et 22
Check YOUT UNAEISTANGAING ....oceiiiiiriieiieiiereetese ettt ettt sttt s bt et e b e sbe e st e besbesbeessenbesbesasensenbesaaensenses 33
Topic 2: Define market reSearch ODJECTIVES ...ttt sttt be b nse e 35
RESEAITIN ODJECHIVES ...ttt sttt sttt sttt e b st e st et e be st e s b et e st sbesbenbeneebesbessensenens 35
Preliminary PrOJECE SCOPING . ..ccueiririeieirerietet ettt ettt et eb st ettt be st et et e b e sbe st et ebe st e stebeneebesteseneesessessensenens 43
Consult to ensure information gathered will be relevant and USeful .......ccccveveivenieinienieneeeee e 51
FiNalisSe draft ODJECLIVES ...ccviieeiriirieieeereree ettt sttt ettt e e e b e st e st e e esesbesbeseneesastessensenens 56
Check YOUT UNAErSTANGING ....coovirieiiiririeieteesiete ettt sttt ettt st ettt sttt e st e be st et e st ebe st e bensenesbesbensensenes 61
Topic 3: Define data gathering @PPrOaChES ..ottt st be e 63
TYPES OF ALA 1euiiuiitiitiiieieiee ettt ettt et et s b e st e e e ebe st et e st ebesbe s s e e eseebesbeseeseebe st et eneese et e sseneeseebentensenene 63
COMBINATIONS OF AALA .. titeieirieire ettt ettt bbbt bbb e bt e b e e nnene 73
Data BatheriNg METNOAS .....cviiririteree ettt sttt b e st st e e b st e st et e st sbesbe b estebesbessensenees 78
DAt SOUICES.....iiiiiiiitiiiiitint et b bbb bbb b b e b e b s e b s b e b e b e bt s b e s b e b e b b e b e s b e b ebsere 87
QUANTIY GATA..ceuiiteieieiriiriet ettt ettt s b e e et e st e s e st e b e et e s essese et e ssasseseebees e sesseseebe s asseseesessensanseseesesensaseeses 92
Data ProCesSING METNOGAS ......ccoiiivirieieerereeere ettt sttt sbe st et ese st e ste s esesbestensensesestessensenens 98
Deciding on data types, combinations, methods, quantities and ProCessing ......cccccvveverveverrerieniereererieniens 105
Check YOUT UNAErSTANGING ....coevvivieiririiieieiesiesteteeste sttt ettt be st sttt b st et et ebesbesae st esesbeseensenesbeseeseneenens 113
Topic 4: Develop Market reSEarCh Plan ...ttt sttt sttt s b et e b sbe s e eseenne 115
RESOUICES AN LIMEIINES ...ttt b st b e s bbb et et b b e b enes 115
FEASIDIITY O PrOJECES ..cvirtirieieitrertet ettt sttt sttt s b e sttt s b bt e b s be st e e ebesbesbeseebesbenbeaenene 121
MArKet reSEAICR PIAN .evirviieieeetesee ettt sttt s sttt b sttt e b e s b bt e b s b e st e e ebesbesbeneenene 129
APProval t0 IMPIEMIENT ...ouiiirieieeeee ettt et sttt sae et et e s b e s bt e besbesaeesbesbesbesstensesbesseensenes 137
Check YOUr UNAErSTaNGING .....ccovirieiririerieieesesieiee sttt sttt st et st st et sbe st esteseesesbessessesesbestensesessestensansesens 143
RETEIEINCES. .. ettt ettt b e Rt b et r et r e 145
ASSESSMENT WOIKDOOK ...ttt s b s bbb bsbs b s b esaesnssnennes 147
UNE INFOIMIGTION ettt b st b etk b e bbbt eb et e b e st s b ek et e b e et ese b ebentsbenesbebentes 149
What is competenCy-Dased aSSESSIMENT? ..cc.ciiiiiiieieereretee sttt ettt b st be s se st e b e s esasbesbensensens 150
How will My cOmMPetenCy D aSSESSEA?....cuiiiiriiiieteereee ettt sttt s s b et s sbe st s ne 151
ASSESSMENT AGIEEIMENT ...c.iiiiiiiiiiiiiiiiier ettt et s ab e s b sab e s b e s b s eab e s b e s bt e b e e sbe e b s e sbeesbnesaae 152
FOUNAtioN SKIllS CRECKIIST ...ttt 153
SKillS FECOGNILION.....eieiiiiteeeetcctrce ettt ettt e s et s s et s b et s s e st e st s s e st s se et sse st essesntessesnsesssansess 154
Topic 1: Identify Market reSEArCN NEEAS ......c.cvviiirieieeree ettt esesbesbe e eneens 155
Topic 2: Define market reSearch ODJECLIVES ...ttt sttt st a e ene 156
Topic 3: Define data gathering @PPrOACNES ...ttt sttt et ene 157
Topic 4: Develop Market reSEarch Plan ...ttt 158

BSBMKG506: Plan market research (Trainer/assessor guide)
AN © smallprint V5 Jul 2019



KNOWIEAZE QUESTIONS ..ottt st et st ee e st st e s et st e s sae st e saesent e s s e s st e sbesnsesssassnsesssessnsssnsessnssensassnesen 159

Topic 1: Identify Market reSEarch NEEAS ..ottt be bt ssene 160
Topic 2: Define market reSearch ODJECTIVES .....cc.ivi ittt st 165
Topic 3: Define data gathering @PPrOaCRES ...ttt st 169
Topic 4: Develop Market reSEarch Plan ...ttt 177
Topic 5: SPecific KNOWIEAEE @VIAENCE .....c.ceiieireiieree ettt 181
PErfOrMMANCE tASKS.c..couiiiieieicetetectete ettt sttt s b e s a e b e b et et et et e at et et et st e Rt et et e e ene s 182
Third party evidence cOlleCtion agrEEMENT ......civiiviiirireietrereet ettt ettt s e b e e sbesbe e e e eneene 183
Topic 1: Identify Market reSearCh NEEAS ..ottt sttt be e 184
Topic 2: Define market reSearch ODJECLIVES ......c.uv ittt 186
Topic 3: Define data gathering aPPrOACES ......civiii et et e e st seebe st e e e e esens 187
Topic 4: Develop Market reSEarch Plan ...ttt sbe st ne e ebene 188
COMPIELION FECONT... ettt ettt et st e s e st e s e st s e e e s se s seesne s seessae s ssessasssssessnssstessessestanseessntesssessnses 189
Unit mapping and assessmMent ChECKIIST ...ttt se e e sneene 190
Trainer/ assesSOr USEr INSTIUCLIONS .....c..civiiiiiiiiiniiiiiit et ssbs s ssbe s e ssbesabesbesaassbesabes 192

BSBMKG506: Plan market research (Trainer/assessor guide)
© smallprint V5 Jul 2019 e



About this trainer/assessor guide

Learning resource

The learning resource is divided into the following topics:
»»  ldentify market research needs

»»>  Define market research objectives

»»  Define data gathering approaches

»  Develop market research plan

Each topic provides information to help you gain the skills and knowledge required to perform the work tasks to which they
refer. Read the information and practise the skills described. You should also take the opportunity to undertake additional
independent research. Your trainer/assessor may also provide supplementary information including interpretation of the

contents of this resource.

At the end of each topic is:
»  asetof true or false questions

»»  aset of multiple choice questions

These questions provide an opportunity to check your understanding and progress. They are self-marking and do not form

part of the assessment for the unit.

Assessment workbook

To have this unit recognised as a formal qualification you need to have your skills and knowledge assessed. The assessment
workbook provides:

»» information on competency-based assessment

»»  instructions on how you will be assessed

»  assessment tools to assess your competence

» instructions on how to complete the assessment tasks within each assessment tool

To be assessed as competent you need to provide evidence that you have the skills and knowledge to undertake the
requirements of this unit. This assessment of competency is made by a qualified trainer/assessor from a registered training
organisation. You must complete all the assessments as directed by your trainer/assessor to the required standard. It is not
necessary to work through the guide in the order in which it is written. However this is at the discretion of your trainer/

assessor.

Disclaimer

Information contained in this resource is drawn from sources believed to be reliable. The firm, its employees, agents and
contractors do not warrant the correctness of the sources used and accept no responsibility to any person for any errors or

omissions or for any loss or damage howsoever caused from the use of this resource.
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